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Zero Avenue - Movie Review

By Loron Hays — ) 11 August 2022

Her name is Veronica and she lives upstairs. This Joshua learns after asking
her for directions upon his arrival to New York City. Everything seems innocent
at first, but the longer their “chance” encounter goes on, the more our
suspicions are aroused.

And that’'s when the hitting and the boner-shaming begins. Wait, what?!
Exactly.

"Want sick? Want funny? Want twisted? Want a

family film? Welcome to Zero Avenue"”

Want sick? Want funny? Want twisted? Want a family film? Welcome to Zero
Avenue, a film that is not soon forgotten thanks to its willingness to GO
THERE with its morbid content. Directed by Daniel Frei and written by
Braeson Herold, Zero Avenue is one hell of a film. This is the place where
comedy and horror collide as one special birthday boy desires to free his
mother.

Starring Law & Order: Organized Crime’s Allison Siko and Braeson Herold,
in his Freakshow award-winning performance, Zero Avenue sees both Joshua
and Veronica getting to know each other as they roleplay into a wild situation in
which a wish for sexual domination becomes more demented the sicker
Joshua gets . ..

... and itis all so that his mother might live again. It might start with flirting but,
as Joshua falls sick, Veronica stays to comfort him, not knowing that their
encounter is not at all by happenstance. He picked her for a reason and that’s



not even the most shocking part of this demented family drama.

Expertly shot to capture both the eerie mood and the comedy of the Bizarre
which soon becomes a buffet of flesh and blood, Zero Avenue is a low budget
film which reaches for the stars in its quest for immortality. It succeeds as both
the actors and the content gel perfectly to create an atmospheric charmer that
will leave you paralyzed by its own insanity.

Not since Psychos in Love has there been a movie this hellbent on stuffing its
audience into a suitcase and leaving them covered in blood. The characters
are strong and the theme is well-developed as dark corners are explored with
wit and style.

Welcome to Avenue Zero, a dialogue-driven exploration into the dangers of
family. The film is now available to rent or buy on Apple TV via Gravitas
Ventures.

It's good to treat yourself!



FILM DETAILS

f MPAA Rating: unrated.

w Runtime: 78 mins

Director: Daniel Frei

Writer: Braeson Herold

Cast: Braeson Herold; Allison Siko; Bj Gruber
Genre: Horror | Romance

Tagline: Joshua gets a birthday present... Veronica.

Memorable Movie Quote:

Distributor: Apple TV; Gravitas Ventures

Official Site: https://gravitasventures.com/zero-avenue-2022/

Release Date: Now Playing

DVD/Blu-ray Release Date:

Synopsis: A lonely nerd hires a dominatrix on his birthday, setting up a series
of role-plays designed to convince her she is his mother reincarnate... and she
deserves revenge. ‘Zero Avenue’ is a unique mashup of absurdist comedy and
folk-horror.
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By Bobby LePire | July 7, 2022

®®

T he romantic horror flick Zero Avenue is the feature-length directorial debut of Daniel Frei and the first

full-length movie written by Braeson Herold. Herold stars as Joshua, who is celebrating his 40th
birthday. As has become a tradition at this point, he's hired a dominatrix, Veronica (Allison Siko), for
some rough roleplay sex. But, shortly after she gets to his place, Veronica falls down and hits her head.

While unconscious, Veronica has some odd dreams that involve Joshua is actually 400 years old and that
he cannot be harmed. Veronica also comes to believe that Joshua wants to sacrifice her because of a
demon who is controlling his life. But, after each odd vision, she comes to, and Joshua is as goofily sweet
and concerned about her well-being as ever. Did Veronica’s fall mess with her mind, or is the seemingly
affable Joshua out to harm her?
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across as awkward. Once the reveal happens, it all clicks into place, but this opening does not make the

strongest impression one’s first time through.

“ .Veronica also comes to believe that Joshua wants to sacrifice her because of a demon..”

But it takes very little time for the film to put its best foot forward and become an engrossing, mindbending
horror picture. Siko plays the confusion of her character perfectly while believably being unsure if she
should trust her mind or Joshua. Herold is both unnerving and bumbling enough to make Veronica's
confusion all the more real. The two's rat-a-tat chemistry (after their initial, prearranged meet-up) sells the
reality and fantastical all the more.

Zero Avenue is a low-budget affair, but thanks to the tireless work of the crew, you'd never know it. Frei
and Stanley Reisen’s editing finds a rhythm early on, and they maintain it to bone-chilling effect. Jenelle
Pearring works wonders as the director of photography, framing each scene to either maximize the eerie
atmosphere, further blur the lines between reality and fiction, or both.

The finale of Zero Avenueis as brutal and wild as one would hope. Even though the first five minutes are a
little patchy, the rest of the film easily overcomes those issues. The two leads are great, the plot is very
original and exciting, and the director maintains a tense atmosphere. This film signals great things for all
involved in the future.
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After high-school in Switzerand, you moved to New York. What was the
first year like?

Itwas 'squaaaazy, you know. Well, aftar high schoal | had a short intarmezzo
in southern Africa, which was pretty interasting too - but wow, it is trua | left
my "Chuchichaeschtli* right after high school for New York, pretty much. The
first three months in New York were what made me stay hare (or come back
and stay to be more accurate). | met so many good paople, funny enough
some of the people | have baan out of touch with but now have reconnected
and work with them and others I've always been working with and still do. Of
others | wish they hadn't left New York. You know it is all about community,
aspecially in this business. It was kind of bizarre to basically meet all the
people that still matter to me today within such a short period. But look, it
wasn't all peachy. Coming to a different country is naver just a stroll in the
park. As similar as the US might be to Switzerland and Europe, it is still
different. You don't know what a check is or well, you ask yourself, 'why
the heck would | ever usa this archaic payment system?', you have no clue
where to buy a horse and I'm not even talking about the animal, a saw horse
that is, if you know the word at all, you have to look it up, then you leamn
about this massive place called Home Depot and so on, it's a battle, He-
Man and Skeletor style. You know, not knowing the infrastructure leaves you
vary vulnerable and can exhaust you quite a lot, mostly subconsciously but
to the point where you don't have much enargy left for yourself. | balieve |
had some 'quiet’ years in the US just bacause of that, kind of leaming how
to swim. I'm a person, who functions like a sponge, soak and then squeeza
and spread the juicas, | guess | had to do a lot of soaking first. Now it's time
to squeeze. Splash!

As you have settled in the meantime, what are the most important factors
that makes you stay in New York?

That | don't speak enough Mandarin (yet) to live in Shanghai or Beijing.
That's where the honay and CO2 is at! | never felt at home anywhere and
New York as rottan and dysfunctional as it is, it is - as cliche as this might
sound - amelting pot and being Swiss and liking fondue...ok, ok..Seriously,
that said, | get to be at home in the whole world without having to travel so
much. And that's good. | hate waiting for busses, trains or airplanes (why
do they always have to ba late? and if they are on time - I'm not, unhappy
marriage, | tell you). Also from a practical point of view, | just built a network
hera that | need to squeeze now before | can or want to mowve on. | would
like to stay here and explore my world here a little bit mora, but | would never
sign the statemant that New York City is the best city in the world, that's
complete nonsense. Wall, maybe as long as | am hare there is a little bit of
fruth to it...

You have built-up your own film-company and invited us to join you while
shooting for one of your latest projects. What is this project about?
Oh, Andre J Worldwide or | like to spell it Andre J World Wide aka AJWW.

Already in high school
it was obvious that
Daniel Frei isn't a
John Q. Public type of
guy; 9 to 5 corporate
wasn't for him.
So it is no wonder that
Daniel Frei set out to
New York to become
a film director. Ten
years later he is living
his dream.
We visited him in his
office in SoHo and ac-
companied him and
his team on a shoot-
ing day for his latest
&,ro ect Andre ] World
ide (ATWW).

wnw.freifilms.com

Dane| Fl {righ)balking directions witn hisproduction partnee

and camera man Andrel Zakow (|ef1).

Teamand talent dscussing tha next scane




That's a 'squaaaazy’ project. You really wanna know more about it? Itisa
TV project (at the moment) revolving around Andra J. Andra J is a cross
dressar, or, well Andre J calls himself genderless and some pacple at the
networks are all excited to sae more about the boy-girl. So call it what you
want. Anyway, the concept is to do an episodical TV series something lika
'This American Life' meats "'Tha Bourne Identity”, which is of course vary
hard to do (if you ara familiar with this filmyTV series). Wa want to reinvent
the documentary genre a bit here, which is not easy to do because
both image and content need to push the envelope and with our limited
means at the moment that can be quite challenging. Placing it (meaning
programming it) is another tough pony. In a world over-saturated with
reality TV, if youcome with an projectlike Andre J (who is a former nightclub
person) people of course want to see reality TV at its finast. 'Panic at the
discotheque' literally, you know bitch-slapping and 'oh my Gosh, sha just
downed my drink, now | must punch out her vernaar taath’ you know that
kind of bad drama and we try to do the axact opposita. Wa try to explora
the arts, some of it vary commarcially. The industry's commonly spread
(salf-) conception) of baing non-commaercial is quite frankly not only a
completa lie but counterproductive and an cbstacle to the sector itself.
Just get over it - don't sell out - but, coma on, put a prica tag on it! Wa
ara shooting some tests at the moment (with very notable appearances
such as Nicola Formichetti and the likes). During this procass, which your
magazine has been part of, it has already bean proven to be quite hard
to put our concept into practice, much harder than imagined. To go deep
and aexplora topics in a stylized fashion yet ganuinely and without pretensa
is really hard, it turns out. (But remember "Ha-Man and Skealator - wa can
doit!") The beautiful picturas or the wild shots wa take somatimes distract
from the story we want to tall; there naver seams to be enough time to
axplore it all. Basically, for me we are not radical enough, not extreme
anough, don't go deep enough. Paople naturally don't want to open up
themselvas completely in front of the camera, but | kind of demand that
of people | work with, let it all go only then you are worthy to be prasentad
to the world on screen. | mean why else would | want to look at you, or
listen to you, if you don't give your all to me, right? | say if you want to sea
somebody closa up, cut tham open (ok, ok, not literally) if you want a low
angle, better dig a hole for the camera if you want a high angle, climb the
tallest building or get a satellita picture; just do it right and all the way. But
we ara dealing with reality here not a scripted film so certain things just

remain tame for the sake of
keeping it all sane, but | wish
we could bend reality a little
bit mora and each time we
film | try to twist it a bit more.
So once we have some initial
cuts we will put them online -
check out www.freifilms.com
or www.thefreigoup.com for
updates, you will see what
we have conjurad up here in
our office in Soho.

What would you say, are the
differences betwean working
as a film-maker in New York
and Switzerland?

None. Ha! Wall, really nona
- good films can be made
anywhera, but since every
story has been told and it
really matters now how you
tell it, the location and the
anvironmeant, in which you
create it, is tremandously
important. | can't really say
much about making films
in Switzerland | worked in
TV in Germany for a while
but from what I'va leamed
from that experienca and
what | sea happening in
Switzerland when | look
at my filmmaking fellows
and friends there, | would
say it might be a bit easier
to make a film in Eurcpe,
but much harder to make

Daniel Fral producing wildly his neat oificz in Soh

\

Dank! Fral {Ieff) prapping artist and talent Mutfirhaad for filming.
b=

L

“Whara I3 "It’ hiding?*

a good film in Europe than in the US.
Europe has the public funding option,
which is pretty much completely absent
over here, but Europe is also governad
by a lot of fear and not daring to break
out maybe exactly becauss thera is
public money involved. Also it seems that
paople are very suspicious of film or the
business of film. They don't know whathar
it is a commercial or artistic vehicla. That's
probably the main reason why we have
lass private film investors in Europe. In the
US, it is really hard to make a film because
all the funding has to be raised from
private sources (if you don't shoot a studio
picture) but the willingness to give money
is highar and film is after all regarded a
commercially viable investment (crazily
risky, but hey, what isn't these days?).
S0 over hare paople often need to put so
much of their own money into films and
projects (not advisable but sometimes the
only way to go) that the filmmakars work
with a "I'm going squaaazy with this one
bacause, hey, nobody is giving me money
anyways' Sometimes the best things get
created with this 'let is all loose' kind of
attitude; that | don't see often happening
in Europe or aspecially Switzerland, whare
everything neads an official potato stamp
of approval (which also has its positive
sides non-the-lass). | also think the Unitad
States is very isolated (a horrible danger
politically and economically as we start
to see more and more) so filmmaking
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kids over here have much more tunnel
vision, which is really needed when
trying to pull a film off the ground. They
don't know much about what's going on
on the outside so creating a film seems
like something they could do (hey, why
not?) no matter how insane it might be.
In Europe there is much more awareness
of the overall picture, the political climate,
the historical and philosophical meaning
of your creations (Czars, La Bastille,
Ruetli, Bibracts, 1066, Buchenwald,
Luther - you know that stuff ain't easy to
digest) so making a film, which can be
the most inane undertaking is much more
questioned by the filmmakers themsalves
than in the United States. Here you have
some deep social issues too (like slavery)
but generally it's much more - wow - again
He-Man and Skeletor - or Reagan and
Schwarzenagger.

What can we expect from you in the future?
The Future. Hey, I'm not trying to be
funny. We are literally creating new ways
of making and enjoying entertainment,
visuals, stories and sounds, as we speak.
| always wanted to push for the future, new
tachnologies, new ideas, evolving after all
is the most beautiful thing life has to offer. |
think right now, in an economic downtumn,
is the right moment to grow. Like the nettle
that pushes through the unattended road,
cracks the asphalt and starts to blossom.
Now is the moment of creation. Let us
give back to this disoriented societies. So
hopefully soon Amateur Magazine and
The Frei Group will have a dialogue about
a new filmic experience and much more.

If you could be a thing, what would you like
to be?

Stainless steel but | would smelllike ‘LEau
d'lssey’ or ‘Channel Blau'.

Anything else you want to say?

Yeah, shut the fuck up and do (I'm |
allowed to say that?). Sand that e-mail
now not tomorrow. Create - as bad as it
might be - at least, you have a product
varsus empty words. Nike says, ‘just do
it" not "just try it" there is a reason behind
the choice of these words. And don't
worry about failure it is bettar to make a
bad decision early and correct it then a
good one too late. Can | say mora? Like,
wheraver you go in this world, treat it as
if the place was your home becausa you
will be welcomed like at home and it will
feel like home, so please clean up aftar
yourself in public spaces, yeah? Flush the
toilet in the rastaurant!

Oh, and why do you call yourself Amateur
Magazine? Do you have an aversion
toward expertisa? | think ‘Unprofessional’
would be a much more charming name,
no? So much hidden meaning. Ha!

And - can | quote one of my good
production partners Andrei - aka The
Zakow: "Fondue - whatchyougonnado?”

Photos: Lain

A
Antradiright) the star of his show ATNAWES
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www.freifilms.com
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Wednesday Wisdom

"A prudent question is one half of wisdom.” — Francis Bacon

As creative types, we ask a lot of guestions...of our
clients, of each other, and of ourselves. Sometimes
answers that we originally thought were genius end up
lining our recycling bins, other times the most random

conversations lead to the stuff of which we're proudest.

You never know whoe might have something invaluable
to say, or where and when it might be said. "Wednesday
Wisdom™ is where we share with you the people who
inspire us...in the hope that they will inspire you too.
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May 13, 2015

Daniel Frei
Founder, The Fret Group

Daniel Frei is an award-winning preducer, director and
filmmaker. Four years ago he founded The Frei Group, a
creative agency specializing in cutting-edge content for
businesses and individuals. He's worked with a variety of
Fortune 500 companies, including Mercedes-Benz, Sony
Records, Citibank and Intel. His approach to standout
content is to focus on the story, and to use all the narrative
tricks and tools at his disposal. He says, “You should
always try to make something that means something, as
silly as it might be. Butit's easier said than done.” Why?
Read on!

Let's talk a little bit about what you do. You make video content that'’s

designed to be consumed in the digital space.

That's right. But | didn't come from that angle. | came from
television, although | always did video and documentary. At
some paint | decided that the documentaries that | did
were interesting, but it was such a hit-and-run style, you
just had to get the story, and | wanted a little bit more time
to do things nicely. It was right around the time that
branded content started becoming more relevant, and it
was something that people didn’t really understand in
terms of video. This was about 2010, 2011.

Peopile didn't understand, meaning that they didn't know what to do with
i, or they didu't get why you were doing it the way you were doing it?

For video it was still kind of new. People didn't really know
what kinds of things to make. Branded content—the way |
see it—you want to kind of distance yourself from the
brand. You have to ask what interests the brand, or you
have to ask what interests the brand's customers. Or you
need to do @ combination of the two. Peaple realized that
they had to stay current, and they realized that video was
the most powerful means of engaging people online, but
they thought that doing video meant creating infomercials
for the Web. You need text and pictures and video to attract
people, but video comes first. Brands started to realize
that, but they didn't know what kind of video they should
put out. To me, branded content was very attractive, even
more attractive than doing television. 0f course, plenty of
people would love to move from branded content to
television, but in my case it was the other way around. In
branded content you still use a reality or documentary
approach. You interview people, you go behind the scenes,
but you still have the freedom of fiction. It's stylized, and it
is, after all, of a commercial nature.

Why are people so attracted to interviews?

People are interasted in interviews because they like to
know what to do. In an interview, you hope to reveal some
kind of knowledge, preferably some kind of insider
knowledge. Presumably you interview a person because
that person has something to say in a specific field. People
are very interested in discovering something new, and that
comes out in interviews. Tips, tricks, discoveries—all of
that is very important and relevant in branded content. But
branded content has taken two shapes. On the one hand,
it's very elaborate and can involve major Hollywoaod talent.
And then another thing people always ask me todois to
create viral videos. And nobedy can really make a viral
video.
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Nicky Kinnaird

That's interesting that you say that. Because it scems to me that there’s no
way to predict how to do that. It seems to me that to make @ video with the

intention of havimg it go viral is to fail

Itis to fail Clients always ask me to do it, and | can’t.
There are two ways of working in branded content. Either
you go through an agency, or you go through the client
directly. Whenever the agency says something about
making a viral video, my thought is always, “Well, that's
your job.” Because that's positioning. You have to get
something in the right place at the right time—that's when
it goes viral. Of course it’s the content itself, as well. |
always advise my clients to do longer and shorter pieces.
That way you train your audience to expect both. Longer
pieces are a way for the brand to explain its philosophy.

What kinds of things have you moticed about content that goes viral?

If you really are passionate about what you do, even your
little cellphone video of your friend going out and making
fun of her own makeup while she's running out the daor, if
it's genuine and it's funny and you put it online and people
watch it, that kind of genuineness seems to transcend.

I agree with you, which is wiy I've been disappointed to discover that
people don't always seem to care about quality. It's more a question of
curation.

That can be a problem. Curating has become the key to our
society—everything needs to be curated. You need to
curate yourself at this point. We are overwhelmed with
content. So people just want a selection of a few things.

Personaily, I like smaller things. Smaller shop That's what
interests me.

That's what interests most people, actually. People want to
know about the small things. Yesterday | went to a Mexican
restaurant that was really great. And | sat there, and there
was this couple that started to talk to my wife and me, and
| gave them the name of a Japanese restaurant that I'd
discaovered by accident. It has ten seats, and you have to
resarve way in advance, but it's not like one of thesa fancy
places where you have to pay $200 and put yourselfon 2
list. You just call up. It's $45, and at the end they'll make
sure that you're full—they actually ask. You get a lot of
top-notch food. And this couple was ecstatic about it,
because it's a bit off the beaten path. Those are the kinds
of things that people want to hear about in terms of
branded content.

Whiat three things separate the men from the boys in terms of branded

cordent?

1. With video, you're using a very established form of
content. You have to remember that you're using film,
which has been around for 100 years. You have to
realize that you're actually making a film.

2 The second thing is that you have to use all the tools
available in film. Music, sound effects, storytelling,
camera position, camera mavement. Video is motion.
It's the moving image, and a lot of people seem to forget
that, particularly people who came from photegraphy
and are now doing video.

3. The third thing is editing. You have to bring the content
down to a few key elements. But you can’t make it feel
like you've used all the tools. Tarkovsky said something
that is so amazingly true: “The art of filmmaking is
capturing, in the frame, what was before the frame and
what's after.” You have to distill. What people see is only
the tip of the iceberg. But the iceberg is implied in the
choices you make. And then | think you have a great
product.
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Shooting Stars: The Rise of Hip Hop Photographer Johnny Nunez
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STYLE ICON ANDRE JIN “WHAT'S IN YOUR BAG," IS SUPERB.
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Andrej J- 'What's in your bag?'

I’'m not going to say too much. Just hold on to your laughter buttons and watch to abandon as uber
fashionista (is he a boy or is he a girl) Andre J goes out in the city and delightfully terrorizes unwitting
passerbys as to the contents of their bags.

The show (on internet format) a year in the making alongside the Frei group pits the wits of Andre J
against those of what at first appear to be chic New Yorkers. But watch out. Offers Andre J:

“You’d be surprised to find out what people offer in their bag and how quick they are to be back
down when you demand to inspect what they are carrying. For most it’s a secret and often says
more about who they really are as opposed to who or how they would like to be perceived.”

Indeed....

And there’s this condensed pr release that may help those of you who have yet to be acclimated with
Andre J as to who the man/woman behind the madness really is. Enjoy as you undoubtedly will....

He has worked with such industry greats as Patricia Field, Tyra Banks, Nick Knight, Bruce Weber,
Whitney Houston, Nicola Formichetti and the duo Inez van Lamsweerde and Vinoodh Matadin. Andre J
made history on the cover of Vogue Paris and has been featured in Arena Homme + and Harper’s
Bazaar China. Most importantly, however, is the message of positivity by which Andre J lives his life.



Offers Andre J: “My greatest accomplishment is loving the universe, myself and others. Living my dream
based on love and positive energy. Inspiring all to be true to themselves.”

WWW.WHATSINYOURBAG.TV

i HD .
-« -y

WhatsInYourBag?! — Superhero Dre from The Frei Group on Vimeo.

What'’s In Your Bag?! — It's Alive from The Frei Group on Vimeo.

share share Like <34
» Andre J. Andre J What's in your bag. featured. the frei group » Fashion
About the author: Scallywag View all posts by Scallywag
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I first met Andre J. twirling around the dance floors in New York City and then we would run into each other in
London and Paris in the whackiest of circumstances. Once he graced the cover of Paris Vogue that was it - he was off
to Europe. His trademark Pocahontas locks combined with his cropped beard plus his ‘Everybody say Love’
personality have made Andre J. a world wide sensation.

Recently, Andre J. landed back in Manhattan and has whipped up his own off-beat series asking random New Yorkers
what is in their bag. Today on LOOKBOOKS we have the exclusive debut of the latest episode of ‘What’s In Your
Bag?!” seen here.

Read on below to hear more about where Andre J. has been, how the show began and all about his prayer stones.
I know you were abroad for a long spell. What brought you back?

After traveling for two years living in various European cities, Vienna, Antwerp, Paris and London, it was time to
touch home soil again and reinvent Andre J. as a Muse/TV Personality. New York signifies that old adage, “If you can
make it here you can make it anywhere”, so now I am re introducing myself to New York!

How did this series come about?
Four things:

1. Everyone in New York City, and in most big cities for that matter, has a bag and 1 find so many people,
magazine and blogs fascinated by street style.
2. I have been interviewed and photographed by many myself. In fact the first time I was on The Jay Leno show



when I lived in LA, it was a street interview which lead to three more appearances. Then I was shot by Bill
Cunningham for the New York Times Style Section.

3. Street Style is a trend all over the world. I wanted to merge the fact that everyone carries a bag with street style
and human curiosity and voyeurism (non sexual) and that's how What's In Your Bag?! was born.

4. I contacted my good friend Daniel Frei of The Frei Group and told him about the idea and concept and the
collaboration has manifested into the show. The vignettes are exciting because we would love to see What's In
Your Bag?! on the Port Authority monitors, Path trains, or in taxi cabs, Ellen Degeneres show, on elevators in
the Trump Tower, all over!

‘What’s the best find you have discovered in someone’s bag to date?

Some of the best finds are what I actually don't find. If that makes any sense. New York is very sexual and my
favorite question to people is, do you carry condoms in your bag, and most don't so Daniel and I created the What's In
Your Bag?! condom that comes in four different colors and I give them to the people I interview who I may have
caught without any.

Where else can we find you out and about in NYC?

Think of me as a Superhero running around NYC! You can catch me in Soho, East Village, Williamsburg or the South
Street Seaport. Eventually making my way to Paris, London, Milan Fashion Week, Art Basel, The Oscars Red Carpet
and Grammy Awards.

Tell us what is always in your bag and why.

In my bag there are three different brands and colors of lipstick: orange, red, & black. I have What's In Your Bag?!
condoms, rose oil (I am channeling Aphrodite), Peter Louis hair products to maintain my True Indian Hair, a huge
comb, mirror, gum for minty breath, hand sanitizer, prayer stones for protection and to keep me grounded, humble
and connected to the universe, and of course money and keys. I have my journal with me since I am constantly
inspired by my surroundings.

Tags: Andre J
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